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SHR% by Time Band And Vendor
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Prime Time RTG% Evolution
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Monthly Evolution
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TOP INDUSTRIES*

PHARMACEUTICALS

RETAIL OUTLETS

FOODS

COSMETICS

DRINKS

HOBBY. FASHION. SPORT

HOUSEHOLD CHEMISTRY

FINANCIAL SERVICES

TELECOMMUNICATION

TELESHOP. TV GUIDE. TV GAMES
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TOP ADVERTISERS*

STADA BULGARIA
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NATUR PRODUCT
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FORTEX

KAUFLAND BULGARIA /hypermarket/

SKYSHOP BULGARIA
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RECKITT BENCKISER
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ALLEGRO GROUP
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31,808
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22,185
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GARB, A 18-49 (+G), TRP30 *Ranked by Current Year To Date values
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TV Loading YTD (Jan-May)

2022 2023 YoY Evol

BMG, bTV BMG, Niche Stations NBG, Niche Stations NBG, Nova TSH, Niche Stations

99

44

106

52

7% 17%

80

34

87

44

9% 29%

54

33

56

32

4% -5%

96

55

91

57

-5% 3%

59

34

76

48

29% 42%

PT OPT PT OPT PT OPT PT OPT PT OPT

Vendor

BMG BNT NBG Other TSH



TV LOADING EVOLUTION
Jan-May

Note:  % shows the evolution of TV loading, based on law regulations for ads 
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