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GARB, A 18-49 (+G), Live TV, Cumulated Ratings

CUMULATED RATINGS EVOLUTION
Jan to May
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Prime Time RTG% Evolution
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RTG% EVOLUTION OF MAIN CHANNELS VS. ENTIRE MARKET
2023 May
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Monthly Evolution
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TRP30 EVOLUTION
Jan-May
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TOP INDUSTRIES*

PHARMACEUTICALS

RETAIL OUTLETS

FOODS

COSMETICS

DRINKS

HOBBY. FASHION. SPORT

HOUSEHOLD CHEMISTRY

FINANCIAL SERVICES

TELECOMMUNICATION

TELESHOP. TV GUIDE. TV GAMES

292,684

182,639

114,627

93,078

71,335

42,351

41,949

32,053

31,742

31,693

273,013

205,916

110,572

91,188
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38,046
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33,772

25,357

2023 2022

TOP ADVERTISERS*

STADA BULGARIA

NATURPHARMA

NATUR PRODUCT

PROCTER & GAMBLE

LIDL BULGARIA

FORTEX

KAUFLAND BULGARIA /hypermarket/

SKYSHOP BULGARIA

SANDOZ

FERRERO

CARLSBERG

RECKITT BENCKISER

FICOSOTA

BILLA /hypermarket/

ALLEGRO GROUP

46,985

36,727

33,223

31,808

27,661

27,169

22,185

20,820

18,779

18,608

17,674

17,212

17,172

13,270

12,717

23,066

21,879

26,396

13,751

17,962

18,250

2023 2022

GARB, A 18-49 (+G), TRP30 *Ranked by Current Year To Date values

TOP INDUSTRIES & ADVERTISERS
Jan,Feb,Mar,Apr,May
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TV Loading YTD (Jan-May)

2022 2023 YoY Evol
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TV LOADING EVOLUTION
Jan-May

Note:  % shows the evolution of TV loading, based on law regulations for ads 
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